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Tourism is the world’s third largest export category after fuels and
chemicals, and ahead of automotive products and food (2019)

2,310
é Chemicals 2,194
ﬁ Automotive products 1,528
\ 1,502

Export earnings by product category, 2019 (USD billion)
source: World Tourism Organization (UNWTQ) and World Trade QOrganization (WTQO).



e The rebound is expected to continue in 2022 as travel
conditions normalize and the pandemic is contained
globally. However, international tourism could still take 2%2
to 4 years to return to 2019 levels. The recovery times for
each scenario are summarized below:

o Scenario 1: recovery in 2%z years (mid-2023)
© Scenario 2: recovery in 3 years (end of 2023)
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o Scenario 3: recovery in 4 years (end of 2024) .
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Chart 15: Global air passengers, past and forecast, billions
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Source: |ATA Air Passenger Forecast, IATA Economics/Tourism
Economics



Chart 16: Passengers per region, 2019 - 2040,
indexed 2019=100
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Source: IATA Air Passenger Forecast, IATA Economics/Tourism
Economics



International tourist
arrivals by region

% change from 2019

World
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2024: -1%

A
L h

UN Tourism

2022
2023:
2024

Europe Africa Middle East
2022: -18%
2023: -
2024:

Asia Pacific

74%
-34%
-13%



UN Tourism Panel of Experts Survey Percentage of responses: Global
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