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# ¢ Course Name # ¢ Course Name Remarks
Score
g (1) 50 g (7))
Statistics(I) Statistics(II)
B E()(T) 50 TR gAY
Statistics(I) (II) Econometrics
SR 50 VAN e 4
Financial Management Derivative Securities
AN 50 Bl e EE AT
Investments Fixed Income Security Analysis
RTH o |[BFEEEEEL
Investments Portfolio and Security Analysis
P o |REMBEZ
Financial Management International Financial Management
Falp e 50 R FA
Marketing Management Global and Cross-Cultural Marketing
T8 N W osm g ‘,LL.%
RlEEES £ FI% £ 353
. . 50  |Strategic Management of Multinational
International Business Management i
Corporations
RZEF R 50 R E
International Business Management International Business Negotiations
4—/“ g ( ) 50 4—/'= 33
Economics(I) Microeconomics
q_lklf\g (—T ) 50 ﬁﬁ 'Eﬁ ;‘_/l:ll’\%
Economics(II) Macroeconomics
§E ) o |EPEC)
Accounting Principle(I) Accounting Principle(II)
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Accounting Principle(I) (II) Intermediate Accounting(I)
S a R (-) o | mEPE ()
Intermediate Accounting(I) Intermediate Accounting(II)
S g R (D) o |PEEPE ()
Intermediate Accounting(II) Intermediate Accounting(II)
S g R (o) o |PEEFE
Intermediate Accounting(I) Advanced Accounting(I)
BagE() o |BEEEE ()
Advanced Accounting(I) Advanced Accounting(Il)
§E ) o |FREEEEFQ)
Accounting Principle(I) (IT) Cost and Managerial Accounting(I)
REPRE() o |FREIEETC)
Cost and Managerial Accounting(I) Cost and Managerial Accounting(IT)
g E)(T) 50 PATRAR £ A 47
Accounting Principle(I) (IT) Financial Statement Analysis
E3EC(T) o |[FFE D)
Accounting Principle(I) (II) Auditing(])
FVEQ) 50 5 (7)
Auditing() Auditing(IT)
FA L R eI B BE SR LR R Ry
Marketing Management ~ Consumer 50 |Big Data Analysis and Marketing
Psychology, Insights and Behavior Research
s iﬁ'%‘f—*ﬁwlﬂ—’.i}k?%ﬁ’ (i
T4 LY
M k?t‘ M . 50  |Consumer Psychology, Insights and
arketing Managemen
8 g Behavior
AW P 5
b8 () bromew
50 |Business Analysis Using Financial

Accounting Principle(I) (IT)
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