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List of Prerequisite Courses
(Applicable to Students Admitted in Academic Year of 2025)
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Prerequisites Courses requiring Prerequisites
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# % Course Title Grad.es # ¢ Course Title Remarks
Require
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g (1) g (7))
Statistics(I) >0 Statistics(II)
BPE)(T) PR EART
Statistics(I) (II) 30 Econometrics
pirg i 50 A ERE &
Financial Management Derivative Securities
AN 4 50 RS A
Investments Fixed Income Security Analysis
wFE 50 EE AR ke S
Investments Portfolio and Security Analysis
PAixg 1T 50 R arg 2
Financial Management International Financial Management
FH ES Y L
Marketing Management Global and Cross-Cultural Marketing
YT S -
International Business Management 50 Strateglc.Management of Multinational
Corporatlons
TS o |FEEEH
International Business Management International Business Negotiations
mZAE (1) 50 {3 1 R
Economics(I) Microeconomics
aARg (7)) 50 BREAY
Economics(II) Macroeconomics
§78() o | FEE)
Accounting Principle(I) Accounting Principle(II)
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50
Accounting Principle(I) (II) Intermediate Accounting(I)
SR () Y T XED
Intermediate Accounting(I) Intermediate Accounting(Il)
C g E(C) o |TEETE ()
Intermediate Accounting(Il) Intermediate Accounting(III)
IPUTTETE o |FEEFE )
Intermediate Accounting(I) Advanced Accounting(I)
FERETF() 50 FEEFE (7))
Advanced Accounting(I) Advanced Accounting(Il)
§HET) o |FREEEEEQ)
Accounting Principle(I) (II) Cost and Managerial Accounting(I)
FRBEHE (D) o |FREEEERC)
Cost and Managerial Accounting(I) Cost and Managerial Accounting(IT)

FECE)H™) PATRER & & 47

50
Accounting Principle(I) (IT) Financial Statement Analysis
g F)(M) 50 308 (1)
Accounting Principle(I) (IT) Auditing()
F7F) 50 95 (7)
Auditing() Auditing(II)
FHEIE R F e R BE =7 R RN E Ry
Marketing Management ~ Consumer 50 |Big Data Analysis and Marketing
Psychology, Insights and Behavior Research
cuy W R T R

. 50  |Consumer Psychology, Insights and
Marketing Management i
Behavior
& E L7

g F)(M) : o

50 |Business Analysis Using Financial

Accounting Principle(I) (IT)

Statements
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